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WELCOME



Disclaimer
The views expressed by speakers or other third parties in IAAPA webinars, events and/or 

conferences are those of the speaker or third-party and not, necessarily, of IAAPA. With regard 

to any information presented by a speaker or third-party at any IAAPA event, IAAPA does not 

make any warranty, express or implied, including the warranties of merchantability and fitness 

for a particular purpose, and specifically disclaims any legal liability or responsibility for the 

accuracy, completeness, or usefulness of any information, product, service or process 

presented and makes no representation that its use would not infringe upon privately owned 

rights. Furthermore, the presentation of any material or information by a third party regarding 

any specific opinion, commercial product, process, or service by trade name, trademark, 

manufacturer, or otherwise, does not constitute or imply IAAPA’s endorsement or 

recommendation of such opinion, process, service, item or organization. Any such material or 

information presented by a third-party in any format at an IAAPA event, without limitation, is for 

informational purposes only.



Questions

If you would like to ask questions, please

type your question into the questions area

on your GoToWebinar Control Panel.



Todays Agenda
• Objectives

• Our partners and how they can help
– Agility 

– Maritz Global Events

• General Information from IAAPA
– Getting the Most from Your Exhibiting Efforts 

– The Venues

– Floor Plans

– Travel and Stay

– IP Policy and Booth Violations

– Exhibitor Manual

– Contacting IAAPA
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Objectives
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• Introduce to IAAPA Partners

• Help Exhibitors with their planning and ROI

• Cover general aspects of the EMEA Expo/Summit



THE GLOBAL ASSOCIATION FOR THE ATTRACTIONS INDUSTRY



Agility Fairs & Events – Overview 

• Global freight forwarder with over 500 general freight offices and 22,000 staff 

worldwide 

• Over 50 dedicated exhibition offices globally

• Over 30 years experience handling IAAPA USA events

• Key relationships with global venues worldwide; including Fira de Barcelona
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Agility Fairs & Events – Our services  

• Global shipping services by road, sea and air - – Ask Agility for pricing !

• Customs clearance formalities and assistance

• Provision of forklifts, cranes and other lifting machinery

• Collection storage and return of empty / full packaging

• SHOW TO SHOW shipping services to IAAPA USA 
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Agility Fairs & Events – Special website
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www.iaapaeuropelogistics.com

http://www.iaapaeuropelogistics.com/


Agility Fairs & Events – Key points 

• Quotations / service bookings – If you require a quotation or book one of our 

services please visit: www.iaapaeuropelogistics.com – 24 hours a day

• IAAPA special country consolidation services by road, sea & air – Save on 

costs, hassle and most of all your time !!

• On-site unloading slots –

• Don’t leave it too late to book !!
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Contacting Agility !!
• Pre event, build-up and breakdown main contact – Dan Flower –

dflower@agility.com

• Logistics service desk – Near to organizers office for build-up and 

breakdown periods 

• Logistics website: www.iaapaeuropelogistics.com – 24 hours a day.

• Via Agility global offices and specialist partners 

mailto:dflower@agility.com
http://www.iaapaeuropelogistics.com/
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AGENDA TOPICS

• Badge Scanning (Lead retrieval): its importance, 

placing your order, collecting and using attendee 

data 

• Maximizing your ROI through use of lead data

• GDPR Compliance 

• Exhibitor registration tips 
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WHAT IS LEAD RETRIEVAL?

• Device or app that allows you to capture and manage sales 

contact data through a badge scan

• Allows you to easily scan, add custom surveys, send marketing 

collateral and manage your resulting data 

• No better or more cost-effective way to capture and manage 

sales lead data and track booth visitors
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SCANNING CHOICES

• SWAP app for 

personal devices

• Handheld badge 

scanner –

Android device 

connected to 

scanner
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RETRIEVING DATA

• Secure portal
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RETRIEVING DATA

• Secure portal

• Dashboard of activity for 

real-time monitoring of 

scanning activity
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RETRIEVING DATA

• Secure portal

• Dashboard of activity

• Leads screen allows you 

to sort, filter, drill into 

and adjust leads
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RETRIEVING DATA

• Secure portal

• Dashboard of activity

• Leads screen

• Exporting data



MAKE THE 

MOST OF 

YOUR 

INVESTMENT



GDPR Compliance
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GDPR Compliance: Registration

• IAAPA’s Expo 

Europe registration 

website is GDPR 

compliant

• Required Terms of 

Use

• Opt-In Privacy Policy 

addressing GDPR 

requirements
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GDPR Compliance: Lead Retrieval

• All attendees must agree to Terms 

of Use to register for event

• Defines how personal information 

will be managed

• Clarifies that attendees will have 

the option to exchange information 

via badge scanning

• Agreement to scan badge at event 

indicates consent to share data
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EXHIBITOR REGISTRATION TIPS

• Exhibitor registration 

launches mid-March 

2021

• Exhibitor group contact 

can access the site 

with the company 

password 

• Select the Exhibitor 

Registration option to 

register
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EXHIBITOR REGISTRATION TIPS

• Enter 

company 

name and 

password 

when 

prompted on 

the site
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EXHIBITOR REGISTRATION TIPS
• From the exhibitor dashboard, you 

can:

1. View total reg allotments 

(both used and remaining)

2. Register additional exhibitor 

personnel or edit existing 

records 

3. View all completed exhibitor 

records

4. Verify booking total and if a 

balance is due

5. Access your exhibitor lead 

retrieval portal

2

3
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EXHIBITOR REGISTRATION TIPS
• After selecting the 

“Add/Edit Exhibitor 

Personnel” choice from the 

dashboard, you can:

1. You can register 

additional 

representatives

2. Import a list of 

personnel

3. Export a 

registration list 

from our system

1

2

3



We look forward to seeing you in 

Barcelona! 
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Best Marketing Practices for Event Exhibitors

• Pre-Event Promotion and Marketing

• During the Event

• Post-Show Actions
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Pre-Event Plan

• Start planning early enough: make sure to create a 

marketing strategy and plan to meet all your 

deadlines!

• Bear in mind the following elements:

> Messaging – headline, key USPs and product demos 

> Design – consistent look and feel or your both and 

promotional materials incl. landing pages 

> Leads strategy – including setting goals, ways of attracting, 

measuring and following up

> Team briefing  – ensure that marketing and sales teams 

have aligned 
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Pre-Event Spread the Word

• Don’t rely on buyers on the show floor only: 

promote your presence to your own contacts!

• Utilise all the elements available:

> Existing data lists – consider email and DMs as appropriate 

(a drip campaign and reminders can be useful)

> Landing pages – build bespoke event landing pages to 

register attendance, offer discounts and book sales meetings

> Social media – let your followers know that you will be 

present at the event/expo

> Content – prepare a series of blogs and articles to tease new 

product launches and where they will be shown
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Pre-Event Assets

• Benefit from assets ready–made for you: 

https://www.iaapa.org/iaapa-emea-trade-summit-

promote-your-presence
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Pre-Event Assets
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> Email signatures 

> Social media posts 

> Email banners

> Video calls backgrounds



Pre-Event Assets
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> Email templates



During the Event Promotion

• Document and spread the word: make sure that 

those who didn’t come regret it (FOMO)!

• Share what is happening:

> Do live tweets – with photos, stats and quotes

> Take pics – upload them to your SoMo as galleries

> Make videos – promote your product launches and demos

> Give interviews – chat to journalists to get press coverage

> Hashtags – use your own ones and the one from the event
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During the Event Leads

• Be memorable: you want your prospects to 

remember you!

• Consider:

> Give aways – whatever you can afford and appropriate

> Be ready for pre-booked meetings – tailor your demos to 

what you already know about prospects

> Tie down – establish next steps, best way to contact to 

easily follow up
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Post-Event Follow up

• Time is precious: don’t wait to be forgotten!

• Plan and execute a follow up strategy:

> Call or email – do it fast using the best channel 

> Connect – make contact via LinkedIn for future outreach

> Measure – count leads achieved, qualify and save them on 

your CRM system with clear point of contact and actions
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The Venue – IAAPA EMEA Trade Summit
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• Europa-Park Confertainment Center

• Rust, Germany



Floorplan – IAAPA EMEA Trade Summit
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The Venue – IAAPA Expo Europe
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• Fira Barcelona Gran Via

• Hall 3

• Barcelona, Spain



Floorplan - IAAPA Expo Europe
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Travel and Stay - IAAPA Expo Europe
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• IAAPA partnered with bnetwork / SkyTeam

• Requested discount for train Travel (RENFE)

• Specialised in BCN

• Website being finalised

• Can book via email to iaapahotels@bnetwork.com

• HQ hotel TBC

• Up to 15% discount on your airfare (Entire SkyTeam Network)

• Can be booked via the Expo Website (Travel tab)

• Or booked via your preferred travel agent – Mention event code 

4263S (IAAPA Expo Europe) / - 4374S (IAAPA EMEA Trade Summit)

• Hotels / Airlines have been offering flexible conditions for all rates (Check your T&Cs 

before confirming)

• Good time to book

mailto:iaapahotels@bnetwork.com


IP Policy (Intellectual Property)
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- Details can be read on http://www.iaapa.org/expos/resources/intellectual-property-policy-

and-procedures and http://www.iaapa.org/docs/default-source/iae-15-esg/ip-policy-as-of-

jan-2019.pdf?sfvrsn=6

- Consists of patents, trademarks or copyrights, whether registered or not in any country, as 

well as names, logos, titles, designs, decorations, etc.

- Any party may lodge a complaint. 

- Please make sure you have all the IP rights for your products, brochures, displays, 

advertisements, etc.

- IAAPA invites all exhibitors to read the booth violations rules in the manual. 

http://www.iaapa.org/expos/resources/intellectual-property-policy-and-procedures
http://www.iaapa.org/docs/default-source/iae-15-esg/ip-policy-as-of-jan-2019.pdf?sfvrsn=6


Exhibitor Manual
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Will be released in the end of April

IAAPA team is happy to answer any queries before this

Contacting IAAPA
Dedicated ops email – OperationsEMEA@IAAPA.org

mailto:OperationsEMEA@IAAPA.org


Please ask questions
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THANK YOU ☺
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